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From Democratic Aesthetics to Digital Culture

The special focus of this conference explores Photography and the Photographic Image and the
relationship these forms have with language. Photography began by bringing together two
descriptive forms, writing and light, and through language we describe its process and the value
placed on its creation.

Now that new forms of image emerge through generative Ai and computational photography
prompted language, the conference asks the question, does the relationship between light,
photography and language need to be re-examined? The words photography and
photograph[er] may also need to be redefined as the scope of these terms expands beyond their
original boundaries.

These terms are important in establishing the transactional value of their product and the value
placed on the skillset of each discrete professional area of production and its pedagogy. The
future of image production through conventional analogue or digital means requires that the
language that describes each area is more exacting and less fluid than is now the case. Language
has also undergone such a transformation establishing differences between its function and as
communication and a creative medium.
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Musical Aesthetics and Political Power: What do 
Gregorian Chant and Spotify Have in Common? 

Serena Allegra, PhD Student, Departmennt of Filosofy "PIero Martinetti" (MIlan) 
and Department of Cognitive, Psychological, Pedagogical Sciences and Cultural 
Studies (Messina), University of Milan and University of Messina, Milano, Italy 

Music occupies a central role at the intersection of aesthetics, art and power, functioning 

simultaneously as a means of expression, control and resistance. Drawing upon historical 

analysis, two seminal moments can be identified that elucidate the aforementioned 

dynamic: the institutionalisation of medieval Gregorian Chant under Charlemagne and 

the dissemination of music through contemporary digital platforms. In both contexts, 

despite the diachronic distance, music functions as a cultural and political instrument 

by fostering cohesion through a standardised liturgical tradition and by moulding 

preferences and conduct through algorithms and market imperatives. The exercise of 

power is not confined to the realm of direct authority, it is also manifested through the 

pervasive influence of cultural practices that, though subtle in nature, exert a profound 

influence on perception and experience. The present study draws upon the work of 

Foucault, Benjamin, Horkheimer and Adorno in order to demonstrate that music, whilst 

often perceived as a domain of personal freedom, plays a crucial role in the normalisation 

and homogenisation of culture. Technological advances have facilitated wider access to 

music, but have also contributed to the commodification of the musical experience, 

favouring quick consumption over critical reflection. Notwithstanding this fact, music 

persists in generating profound emotional, social resonance and collective engagement, 

not as a passive product, but rather an embodied, relational and dynamic process that 

engages the entire organism in the creation of meaning and the formation of identity. 
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Proceedings of the Tenth International Conference on Communication &
Media Studies, hosted by the Université Paris 1 Panthéon-Sorbonne,
September 11 - 12, 2025. The conference featured research addressing
the following special focus: “2025 Special Focus—From Democratic
Aesthetics to Digital Culture” and annual themes:

Theme 1: Media Cultures
Theme 2: Media Theory
Theme 3: Media Technologies and Processes
Theme 4: Media Business
Theme 5: Media Literacies
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